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Paperitalo FirstsPaperitalo Firsts

• Offered in multiple languagesp g g

• 2nd Tuesday Surveys & Weekly Surveys

• Supplier Rankings

• PM40 Index

• Insider Trading Monitoring
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Paperitalo Firsts cont’d.Paperitalo Firsts cont d.
• Cellulose Community—2,400 worldwide members

• Engineering Manager of the Year Award

• Light Green Machine Institute

• Text number for casual problem solving
– 1.202.681.3412

• Apps for iPhone and Androids
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Paperitalo Firsts 
( )(Competition)

• 2nd Tuesday Surveys & Weekly Surveys (RISI 
has small attempt at surveys)

• Cellulose Community—2,400 worldwide 
members‐no charge. (TAPPI has 6,000+ 

$members, charges ~ $175 per year)

• Paperitalo has no competition in the other 8 
categories on the previous two pages
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alexa.comWorldwide Rankingsalexa.com Worldwide Rankings

Current (26 Oct 11)

Lower numbers mean higher ranked

• globalpapermoney.com 199,952

• nipimpressions.com 239,323

• risiinfo com 257 598risiinfo.com 257,598

• tappi.org 378,903

• paperage.com 539,876

ll l i 69 3 9• cellulosecommunity.org 694,379

About Alexa.com
Founded in April 1996, Alexa Internet grew out of a vision of Web navigation that is intelligent and constantly 
improving with the participation of its users…

Alexa Site Information ‐ Alexa has built an unparalleled database of information about sites that includes 
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statistics, related links and more. All of this information can be found on Alexa's Site Overview pages, Traffic 
Detail pages and Related Links pages. To access these pages, simply type the URL of any site into the Alexa 
Search box.
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New Reader FeedersNew Reader Feeders

These three sites attract 
members who are then 
signed up for Paperitalosigned up for Paperitalo 
newsletters, depending on 
their fields of interest.
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PerformancePerformance

• One long term advertiser claims they haveOne long term advertiser claims they have 
gotten new business that could have only 
come from advertising on Paperitalocome from advertising on Paperitalo 
Publications

• Another advertiser claims regular leads from• Another advertiser claims regular leads from 
their Paperitalo Publications advertising

Y h d i hi d 4 000 li k• Yet another advertiser achieved 4,000 click‐
thrus in 12 months on Paperitalo Publications
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Audience is about 65% US, balance…Audience is about 65% US, balance…
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Readership CompositionReadership Composition

From our June 2010
Readership Survey
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Have you seen readers of any other 
bl h l k hpublication say things like this?

Jim‐
You restore my faith in the fact that leaders with common sense who possess the ability to utilizeYou restore my faith in the fact that leaders with common sense who possess the ability to utilize 
everything within the box as well as explore outside the box, continue to exist. I could only hope 
that if for some reason I should have to repeat life on earth, that I would have the opportunity to 
work under your leadership. The pulp & paper industry has afforded me the honor of working 
with a truly great leader, Mr. Mike Cline, now retired, and I only wished that I discovered this 
industry sooner. Throughout all of your articles I detect so many of the same qualities and thought y g y y q g
processes, but what I truly admire is your bluntness, to the point, but not demeaning or ego driven; 
plain old fashioned common sense logic. Maybe my personality is a touch tweaked, but I think we 
need more leaders with these qualities.

If you ever have absolutely nothing to do, and your mind needs an entertaining challenge, I thinkIf you ever have absolutely nothing to do, and your mind needs an entertaining challenge, I think 
many people would truly enjoy seeing you put together a "paper mill dream team", identified from 
the Mill Manager to the lowest paid position; not by name, but by character traits and personality 
types. Something to dwell on in your spare time. Do I detect a chuckle?

Best regardsBest regards,

C. Davis
Memphis, Tennessee USA
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Website Placement OpportunitiesWebsite Placement Opportunities
Banner

White Papers

Button

Supplier Showcase

Float Overs
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Website Placement OpportunitiesWebsite Placement Opportunities
Banner

White Papers

Button

Float Overs
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Website Placement OpportunitiesWebsite Placement Opportunities
Banner

White Papers

Button
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Website Placement OpportunitiesWebsite Placement Opportunities
Banner

White Papers

Button
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Newsletter Placement OpportunitiesNewsletter Placement Opportunities

Space for
animated gifs
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Newsletter Placement OpportunitiesNewsletter Placement Opportunities

Space for
animated gifs
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Bonus Placement OpportunitiesBonus Placement Opportunities

Space for
animated gifs
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Value, page 1Value, page 1

• For less than net USD 6 600 an advertiserFor less than net USD 6,600, an advertiser 
can, on an annual contract, be in every 
appropriate placement shown on the previousappropriate placement shown on the previous 
seven slides.

PlusPlus

• Be featured on “Supplier Showcase” on Nip 
I i l 5 iImpressions at least 5 times

• Provide input to 2nd Tuesday Survey Questions
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Value, page 2Value, page 2

OrOr

• If you prefer to pay by click, the rate for 2011 
is $1 11 per click (annual contract paidis $1.11 per click (annual contract, paid 
monthly by credit card on file)
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Other OpportunitiesOther Opportunities

Award 
Sponsorship
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Website Placement OpportunitiesWebsite Placement Opportunities
Print Ad
Space
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And introducing…And introducing…

• Apps with new positionApps with new position

opportunities

Actual shot of Android Phone
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Today’s RealityToday s Reality

• Online is clearly dominating (68% say so seeOnline is clearly dominating (68% say so, see 
slide 13).

• Paperitalo Publications have the momentum• Paperitalo Publications have the momentum 
in online publications.

P i l P bli i h h “ 45”• Paperitalo Publications have the “over 45” 
audience due to content and the “under 45” 
di d di d laudience due to media deployment 

techniques.
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